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The biggest success of the summer was the Lolla- 
palooza music festival which brought together 
Jane’s Addiction, Ice-T, Siouxsie & the Banshees, 
Living Colour, the Butthole Surfers, Nine Inch 
Nails, and the Rollins Band. Arenas and amphithe- 
aters were filled across the country, sometimes 
grossing more than one million dollars. 

Praise should go to the promoters and artists that 
had the vision to see that such a festival would suc- 
ceed. Once again, it proves that the music industry 
is fueled by innovators in music and business. 
While more mainstream acts had problems selling 
tickets, Lollapalooza gave music fans a substantial 
package of a full day’s worth of music at an afford- 
able ticket price. 

Lollapalooza also consciously banned all corpora- 
tions from participating through sponsorships, 
MTV broadcasts and radio syndicated shows. Cor- 
porate sponsors are not necessarily bad if they pro- 
vide a benefit to the music fan by keeping prices 
low. But, what Lollapalooza proved is that the 
sponsorships of the 1980s had no reflection on tick- 
et prices to consumers. Instead the corporate money 
went into the pockets of promoters and artists. 

What promoters, record companies and corpora- 
tions will have learned from Lollapalooza is that it’s 
the music, innovation and fairness to consumers 
that will bring profit and goodwill. Hopefully Lol- 
lapalooza signals a turning point of the music 
industry's excesses and greed. Making good music 
and treating the public with respect should be the 
agenda of the 1990s. 


Douglas Joseph 


From Jahmekya to The Hip Hop Nation. 
All points in-between. And some that aren't. 
It's a kozmik thing. 

Everyone can understand. 


"likely to endure as a turning point..." 


Village Voice 
"Years hence, it may be seen as the album that first defined this band's own 
sound...Jahmekya may even mark an overdue turning point for reggae." 
Boston Phoenix/Banning Eyre 


The new album. Featuring "Kozmik" and "Good Times." Available wherever music is sold on Virgin compact discs and cassettes. 
©1991 Virgin Records America, Inc. 
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